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Abstract
In rural areas, there is a the enormous potential in human resources, natural environment and its biodiversity, raw materials and 
other economic resources, of great importance in the life of the community in the European Union and its development. EU 
Committee of the Regions recognizes the importance of the conservation measures of the rural areas social, cultural, natural,
environmental and economic viability. The young rural population entrepreneurship increase is one of the priorities of the EU 
agricultural and rural development policy for the period 2014-2020.  In order to successfully implement the EU's regional and 
rural development strategic provisions it is necessary to find ways to involve young rural people in the commercial activities. The 
purpose of the investigation is to provide insights and suggestions for the shape of entrepreneurship priorities promotion among 
young rural population in Lithuania. The young Lithuanian rural population enterprise activity priorities and their importance of 
finding solutions to problems in promoting of entrepreneurship defined by an empirical study are presented in the publication.
Publication was prepared according to 19 to 25 year old Lithuanian rural population entrepreneurship research which was 
conducted in 2011-2013. 
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1. Introduction
The relevance and novelty of the topic.  According to Eurostat data more than 23% of the total EU population 
lives in rural areas and another 35% in intermediate areas. For the 2014-2020 programming period, a great attention 
will be paid to young people seeking to engage in agricultural activities and other businesses in rural areas, by 
providing support to micro and small businesses, in accordance with the applicable requirements. The European 
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Parliament calls on the Member States to promote and encourage young rural people's participation in such programs 
in the light of the fact that unemployment in rural areas can be countered by offering new perspectives and new 
sources of income. The urgency of the problems of the promotion of youth entrepreneurship refers to the fact that 
almost every third young person of age of 15-24 years are being unemployed in Lithuania: the Lithuanian youth 
unemployment rate is among the highest in Europe – in 2011, it even reached 32.9 percent. In year 2011 according 
to the indicator of the level of entrepreneurship in Lithuania 1 thousand of the population had 20 companies, and in 
rural areas – only 9 companies.  In 2009 the EU strategy for youth for period of 2010-2018 (COM, 2009), which 
provides for the creation of more educational and employment opportunities for young people, to promote their 
participation in society, and the mutual solidarity between the society and young people, was confirmed. These 
youth strategy aims forces to look for scientifically based methods and means to promote the commercial and 
economic activity of young people. 
Exploration the scientific level of the topic. In many cases, entrepreneurship in the scientific literature is 
considered as a direct commercial business performance factor, which contributes to the economic, commercial 
results. Wernic (1906),  Maceina (1997), and others researchers emphasized conscious human activity education. 
$GDPRQLHQơ $VWURPVNLHQơ  *DUDOLV 6WUD]GLHQơ  %DþLXO\Wơ  %XWNHYLþLHQơ 5XWNDXVNLHQơ
(2010), Židonis (2012), äXSHUND äXSHUNLHQơ  – 2012)  and others investigated Lithuania youth 
entrepreneurship education. However, most of these studies focused on personal qualities education issues and their 
impact on the individual commercial activity. In recent years, there were not many publications (exeption 
Labrianidis, 2006) regarding encouragement of activities amongst rural population. 
The research problem – young rural population entrepreneurship and commercial activity educational problems 
are caused by permanent changes in the agricultural sector and rural areas. In order to successfully implement the 
EU's regional and rural development strategic provisions it is necessary to find ways to involve young rural people in 
the commercial activities. 
The purpose of the investigation is to provide insights and suggestions for the shape of entrepreneurship priorities 
promotion among young rural population in Lithuania.
Publication is prepared on the basis of the study of Lithuania 19 -25 years of age rural population 
entrepreneurship made in  year 2011 - 2013.
2. Method
Lithuanian and foreign scientists’ works in the areas of an entrepreneurial activity and entrepreneurship 
development activities is the theoretical and methodological basis of the research. 
The research methodology is based on the existence philosophy, emphasizing that man is free and responsible for 
the selection of a particular being, creating their own world and ourselves, that existence requires conscious human 
activity, that person - active creature by nature with a spiritual and physical powers primers.
A qualitative empirical study was used in a research of young rural population entrepreneurship activity. 
The questionnaire is drawn up in accordance with Mehrabian (2002), and IAM (impairment, activity and mood-
diagnostic) methodology and scientific studies and experiences in the field of entrepreneurship education feasibility. 
Theoretical analysis of the aspects of entrepreneurship education is carried out by the methods of the scientific 
literature, documents, content, comparative analysis, and generalizations. Enterpreneural activity was determined 
using enteruprenural activty priorities that were determined by Vavilov (2008), comparitive analysis of empirical 
research data and Likert scale. 
3. Results
In the Commission of the European Communities communiqué COM (2005)548, final it is defined that 
“Entrepreneurship refers to an individual’s ability to turn ideas into action. It includes creativity, innovation and risk 
taking, as well as the ability to plan and manage projects in order to achieve objectives. This supports everyone in 
day-to-day life at home and in society, makes employees more aware of the context of their work and better able to 
size opportunities, and provides a foundation for entrepreneurs establishing a social or commercial activity“ (p. 18). 
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Researchers in this context emphasize importance of the common characteristics and skills as a basis for 
entrepreneurship. In practice, the benefits of entrepreneurship education are not limited to an increase in the number 
of newly developed enterprises, new jobs and a reduction in unemployment, but the notable introduction of new 
technologies, new products and services on the market, the emergence of new segments of the market. 
Entrepreneurship determines the rural population economic productivity, value-added development speed, growth of 
the quality of life. As it is noticed in the Commission of the European Communities communiqué COM (2006)33 
final, „Entrepreneurship is a key competence for all, helping young people to be more creative and self-confident in 
whatever they undertake and to act in a socially responsible way” (p. 4). In this context, after adaptation of Vavilov 
(2008) individual subject activity formation model, it is possible to identify four areas of commercial activity, in 
which a young person entrepreneurship characteristics show:
Commercial activity 
The production activity 
Investment activity 
Innovation activity 
Market share Sales qantity Profitability Credit facility
The pace of 
sales growth INSIGHTS AND 
ASSUMPTIONS 
Gross profit
The growth 
rate of 
manufacturing 
capacity 
Investments in
fixed capital
Quality
The 
development 
of the 
product
Science-
intensive part 
of the 
production
Cost of
information
Fig. 1. Individual subject entrepreneurship activity formation model (source: compiled by the authors according  to Vavilov, 2008, p.19)
The authors, having processed data of 203 respondents (19-25 years old Lithuanian rural population) survey, 
found that 59.6 percent of respondents equate entrepreneurship with personal characteristics (creativity, innovation, 
imagination) use, and 80.8 percent of respondents called entrepreneurs the people who create new business 
organizations, new products or services, 78.3 percent respondents would prefer to be entrepreneurs than working 
employees.
With Likert-scale aid carried out evaluation of the respondents entrepreneurship characteristics according to the 
area given in Figure 1, authors found that the young rural residents take priority to investment activity:
Table 1. . Entrepreneurship activity priorities evaluation (source: prepared by the authors)
Entrepreneurship 
activity area 
The average score 
of the area 
evaluation
Signs of entrepreneurship activity Mean value
Commercial 
activity 4.04
Able to negotiate with the people 4.3
Convincing business clients 4.1
Who knows the market and consumers 3.8
Understanding advertising strategy 4.0
Conscious of the price policy 4.0
The production 
activity 3.65
Who has the necessary technical knowledge 3.7
Set up a new company and develop its activities 2.9
Able to sell ideas and products 4.2
Able to work long hard 3.8
Innovation activity 3.84
Creative and wide thinking 4.0
Who loves constant changes 3.0
Seeing and creating new ideas 4.1
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Flexible in addressing new challenges 4.1
Using other's opinion and experience for new ideas 4.0
Investment activity 4.12
Able to manage money 4.2
Effectively using capital 4.0
High income 4.1
The maintenance of a positive growth 4.2
It should be noted that the respondents the higher praised the negotiating capacity as a key to successful 
commercial operation. Results of the study given in Table 1 indicate that the respondents do not seek to create new 
businesses and expand their activities, but gives priority to actively negotiating activities generating ideas, sales 
skills and financial resources management. The top respondents evaluated entrepreneurship activity characteristics 
have a strong logical links: when a person is able to negotiate, then manages to sell an idea or product, manage the 
money received from the sales, which ensure positive business growth. This interface includes all the commercial 
activity cycle.  
4. Conclusions
The survey respondents put the priority to investment and commercial activity areas in comparison to the 
productive and innovative activity. Considering the fact that according to the Lithuanian Department of Statistics, 
19-25 year olds make 19.8 percent of Lithuanian rural working-age population, it is likely that the 2014 - 2020 
period among young rural population the support measures for the promotion of entrepreneurship, which will be 
focused on investment and commercial activities will receive more interest. This insight allows one to specify 
priorities of the EU and national support for promotion of entrepreneurship.
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